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Now, just a handful of years after buying We Take The Cake,
she has turned a small storefront bakery and mail-order busi-
ness into a million-dollar-plus venture whose fans include
Oprah Winfrey and thousands of dessert lovers across the
country. Not bad for a woman who couldn’t get into the busi-
ness program at her university!

Lori, a native of Ontario, Canada, always wanted a career
in business. She even ran two small ventures while in her teens,
one specializing in t-shirts, the other selling custom pillowcases.
Despite her clear entrepreneurial drive. though, she could not

get into the business major at the University of Western Ontario.

Remembering this, she laughs. “The business program empha-
sized economics and math. I'm lousy at economics and math!”
She settled on a philosophy major but quit a few credits shy of
her degree, “1 couldn’t see what it was going to do for me.”
Next, she studied securities and worked as a stockbroker.
When that did not progress the way she wanted it to, she turned
to commercial and residential real estate. Those two early ca-
reers, she sees now, provided excellent entrepreneurial train-
ing: as a stockbroker and real estate agent, she worked for
larger firms, but her success depended on her sales and mar-

keting skills and her ability to win clients.
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Whether her clients request a confectionary de-
signer purse or a layered tribute to Nemo, We Take
the Cake owner Lori Karmel lives by the motto
*Customers get what they want.”













